
[image: image3.png]



ATZS-CDR







26 August 2004

MEMORANDUM FOR Fort Huachuca Personnel and Families

SUBJECT:  Survey - Army Community Heritage Partnership

1.  The Army Community Heritage Partnership Program provides technical assistance in economic development strategies to communities interested in historic commercial district revitalization.  Our participation in this initiative will strengthen the community ties between Fort Huachuca and Sierra Vista’s Downtown Commercial District (defined as the area from the main gate of Fort Huachuca to 7th Street). 
 

2.  This Army Community Heritage Partnership survey is being conducted in an effort to better serve the needs of the Army family and those who visit or work on the installation.  Its results will provide information that will assist in enhancing shopping opportunities, product availability, and services offered in Sierra Vista’s Downtown District.
3.  This survey will help our partner community of Sierra Vista grow in a direction that will consider the needs of our military family.  Let your opinions be heard by the City of Sierra Vista as we prepare for our future.      
 

4.  The survey will circulate throughout Fort Huachuca during the month of September.  Active duty military, reserve component services, family members, civilian employees, and contractors are asked to complete surveys. 
 

 5.  Please take a few moments to fill out the enclosed survey and return as instructed.  Point of contact for this survey is Holly Sickels, Heritage Partnership Program Manager, 538-1427.

 







 





//original signed//

 

 Encl





JONATHAN B. HUNTER







COL, MI







Commander, US Army Garrison
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FORT HUACHUCA/SIERRA VISTA 
ARMY COMMUNITY HERITAGE PARTNERSHIP 
SURVEY AND DRAWING ENTRY FORM
The goal of this survey is to better serve the needs of military and civilian personnel and their families serving at Fort Huachuca by enhancing shopping opportunities, product availability, and services offered in downtown Sierra Vista.  

INSTRUCTIONS:  Please enter your responses directly on the survey form in spaces provided. Surveys will be collected until September 30, 2004. Please contact the Heritage Partnership Program Manager (538-1427) if you have any questions or experience any problems completing this survey. After completing this survey you will be automatically entered in a drawing to WIN PRIZES.  Prizes will be awarded and winners contacted by October 31, 2004.  Be sure to complete the entry form for the drawing at the end of this survey. Thank you and GOOD LUCK!
IMPORTANT: For the purpose of this survey, Downtown Sierra Vista refers to the area from the main gate of Fort Huachuca to 7th Street. 

1. Where do you currently reside?

___ Fort Huachuca


___ Sierra Vista


___ Benson


___ Bisbee

___ Douglas


___ Huachuca City 


___ Nogales

___ Tombstone

___ Whetstone


___ Tucson


___ Other (Specify):__________________
2. How long have you resided in the Fort Huachuca area?

___ 0 to 6 months


___ 7 to 12 months


___ 1 to 2 years


___ 2 to 5 years


___ More than 5 years

3. What is your current service status?

___ Active Duty


___ Reserve/National Guard


___ Retired


___ DoD Civilian/Contractor


___ Family Member

4. What is your rank/grade?


___ E-1 to E-4

___ E-5 to E-9

___ W-1 to W-5


___ O-1 to O-3

___ O-4 to O-6


___ O-7 to O-10


___ GS-1 to GS-9 (or NAF 


equivalent)

___ GS-10 to GS-15 (or NAF 


equivalent)

___ SES


___ Contractor


___ Family Member

5. If military, what is your current duty status?


___ IET/AIT Student


___ WOBC Student 


___ MIOBC/MIOAC Student

___ Other Student



___ Temporary Duty (other than 
         student)


___ Permanent Party


___ Activated in support of war on 
         terrorism


___ International Officer


___ Other (Specify):__________________
6. If you are at Fort Huachuca temporarily, what will be the entire duration of your stay?


___ Less than 30 days


___ 30 to 90 days


___ 91 to 180 days


___ 31 to 60 days


___ More than 180 days


___ Unknown

7. What is your gender?

___ Male


___ Female

8. What is your age?

___ Under 21 years


___ 21-29 years


___ 30-39 years


___ 40-49 years


___ 50 years or older

9. Where do you do most of your retail shopping (not including groceries)?

___ Fort Huachuca


___ Sierra Vista


___ Benson


___ Bisbee

___ Douglas

___ Huachuca City 


___ Nogales

___ Tombstone

___ Whetstone


___ Tucson


___ Other (Specify):__________________
10. What are the top 3 reasons you would consider shopping for retail merchandise on FORT HUACHUCA? (Please number your responses 1 through 3, with 1 being the most important reason)  

___ Not eligible to shop on Fort 

         Huachuca


___ Travel convenience


___ Low prices

___ Quality of merchandise

___ Wide selection


___ Sales tax savings


___ Customer service


___ Convenient co-location of dining 
       and other services  

___ Assists MWR

___ Loyalty to Fort Huachuca

___ Other (Specify):__________________
11. What are the top 3 reasons you would consider shopping for retail merchandise in SIERRA VISTA? (Please number your responses 1 through 3, with 1 being the most important reason)  

___ Would not consider shopping in 
         Sierra Vista


___ Travel convenience


___ Low prices

___ Quality of merchandise

___ Wide selection


___ Sales tax savings


___ Customer service


___ Convenient co-location of dining 
       and other services  

___ Loyalty to Sierra Vista

___ Other (Specify):__________________
12. What are the top 3 reasons you would consider shopping for retail merchandise in TUCSON? (Please number your responses 1 through 3, with 1 being the most important reason)  

___ Would not consider shopping in 
         Tucson


___ Travel convenience


___ Low prices

___ Quality of merchandise

___ Wide selection


___ Sales tax savings


___ Customer service


___ Convenient co-location of dining 
       and other services  

___ Loyalty to Tucson

___ Other (Specify):__________________
13. What are the top 3 reasons you would consider shopping for retail merchandise ONLINE VIA THE INTERNET? (Please number your responses 1 through 3, with 1 being the most important reason)  

___ Would not consider shopping 
         online


___ Travel convenience


___ Low prices

___ Quality of merchandise

___ Wide selection


___ Sales tax savings

___ Customer service


___ Convenient co-location of dining 
       and other services  

___ Loyalty to Online Retailers

___ Other (Specify):__________________
14. Where in SIERRA VISTA do you most prefer to shop for retail merchandise?

___ I do not shop in Sierra Vista


___ Downtown (Main Gate to 7th

           Street.)


___  7th Street to intersection of 
  
          HWY 92 (including Target and 
            Wal-Mart plazas)

___ Hwy 92 (excluding the Mall at 
         
            Sierra Vista)

___ The Mall at Sierra Vista


___ Other (Specify):__________________
15. When do you most prefer to shop?

___ Weekdays – Before noon

___ Weekdays – Noon to 5pm


___ Weekdays – After 5 pm


___ Weekends – Before noon


___ Weekends – Noon to 5 pm

___ Weekends – After 5 pm

16. When dining out, where do you most prefer to eat BREAKFAST?

___ I do not dine out for breakfast 


___ Fort Huachuca


___ Sierra Vista


___ Benson


___ Bisbee

___ Douglas


___ Huachuca City 


___ Nogales

___ Tombstone

___ Whetstone


___ Tucson


___ Other (Specify):__________________
17. When dining out for BREAKFAST, what are the top 3 criteria you use in selecting a restaurant? (Please number your responses 1 through 3, with 1 being the most important reason)  

___ I do not dine out for breakfast 


___ Travel convenience


___ Low price


___ Quality of food

___ Variety of menu items

___ Type of restaurant (e.g., ethnic


         food, seafood, fast food, 
   
         pizzeria, etc.)    


___ Dining atmosphere


___ Customer Service



___ Well known restaurant


___ Waiting time


___ Other (Specify):__________________

18. When dining out, where do you most prefer to eat LUNCH?

___ I do not dine out for lunch 


___ Fort Huachuca


___ Sierra Vista


___ Benson


___ Bisbee

___ Douglas


___ Huachuca City 


___ Nogales

___ Tombstone

___ Whetstone


___ Tucson


___ Other (Specify):__________________
19. When dining out for LUNCH, what are the top 3 criteria you use in selecting a restaurant? (Please number your responses 1 through 3, with 1 being the most important reason)  

___ I do not dine out for lunch 


___ Travel convenience


___ Low price


___ Quality of food

___ Variety of menu items


___ Type of restaurant (e.g., ethnic


         food, seafood, fast food, 
   
         pizzeria, etc.)    

___ Dining atmosphere


___ Customer Service



___ Well known restaurant


___ Waiting time


___ Other (Specify):__________________
20. When dining out, where do you most prefer to eat DINNER/SUPPER?

___ I do not dine out for


         dinner/supper


___ Fort Huachuca


___ Sierra Vista


___ Benson


___ Bisbee

___ Douglas


___ Huachuca City 


___ Nogales

___ Tombstone

___ Whetstone


___ Tucson


___ Other (Specify):__________________
21. When dining out for DINNER/SUPPER, what are the top 3 criteria you use in selecting a restaurant? (Please number your responses 1 through 3, with 1 being the most important reason)  

___ I do not dine out for


         dinner/supper


___ Travel convenience


___ Low price


___ Quality of food

___ Variety of menu items


___ Type of restaurant (e.g., ethnic


         food, seafood, fast food, 
   
         pizzeria, etc.)    

___ Dining atmosphere


___ Customer Service



___ Well known restaurant


___ Waiting time


___ Other (Specify):__________________
Questions 22 to 37 refer to your shopping and dining experiences in DOWNTOWN SIERRA VISTA, defined as the area from the main gate of Fort Huachuca to 7th Street. Please indicate your level of agreement with the following statements. 
22. The area is attractive, offering a pleasant shopping or dining experience.

___ Strongly Agree


___ Agree

___ Neither Agree nor Disagree

___ Disagree

___ Strongly Disagree


___ Don’t Know
23. The area is kept clean (i.e., free of trash and litter).


___ Strongly Agree


___ Agree

___ Neither Agree nor Disagree

___ Disagree

___ Strongly Disagree

___ Don’t Know
24. The area is safe from criminal activity.

___ Strongly Agree


___ Agree

___ Neither Agree nor Disagree

___ Disagree

___ Strongly Disagree

___ Don’t Know
25. Traffic patterns in the area allow for the safe entry and exit to and from parking areas and streets.

___ Strongly Agree


___ Agree

___ Neither Agree nor Disagree

___ Disagree

___ Strongly Disagree

___ Don’t Know
26. There is adequate parking.

___ Strongly Agree


___ Agree

___ Neither Agree nor Disagree

___ Disagree

___ Strongly Disagree

___ Don’t Know
27. There are adequate, safe walking areas between parking lots and retail and dining establishments.

___ Strongly Agree


___ Agree

___ Neither Agree nor Disagree

___ Disagree

___ Strongly Disagree

___ Don’t Know
28. It is convenient to park and walk to multiple retail and dining establishments in the area.


___ Strongly Agree


___ Agree

___ Neither Agree nor Disagree

___ Disagree

___ Strongly Disagree

___ Don’t Know
29. There are sufficient crosswalks and traffic signals to allow for the safe crossing of streets in the area.


___ Strongly Agree


___ Agree

___ Neither Agree nor Disagree

___ Disagree

___ Strongly Disagree

___ Don’t Know
30. Retail stores in the area provide a good value (i.e., quality products at reasonable prices).

___ Strongly Agree


___ Agree

___ Neither Agree nor Disagree

___ Disagree

___ Strongly Disagree

___ Don’t Know
31. Retail merchandise selection in the area is adequate to meet my shopping needs.

___ Strongly Agree


___ Agree

___ Neither Agree nor Disagree

___ Disagree

___ Strongly Disagree

___ Don’t Know
32. The retail stores in the area offer quality customer service.

___ Strongly Agree


___ Agree

___ Neither Agree nor Disagree

___ Disagree

___ Strongly Disagree

___ Don’t Know
33. The retail stores in the area offer convenient business hours.

___ Strongly Agree


___ Agree

___ Neither Agree nor Disagree

___ Disagree

___ Strongly Disagree

___ Don’t Know
34. Restaurants in the area provide a good value (i.e., quality dining at reasonable prices).


___ Strongly Agree


___ Agree

___ Neither Agree nor Disagree

___ Disagree

___ Strongly Disagree


___ Don’t Know
35. The selection of restaurants in the area is adequate to meet my dining needs.

___ Strongly Agree


___ Agree

___ Neither Agree nor Disagree

___ Disagree

___ Strongly Disagree

___ Don’t Know
36. The restaurants in the area offer quality customer service.

___ Strongly Agree


___ Agree

___ Neither Agree nor Disagree

___ Disagree

___ Strongly Disagree

___ Don’t Know
37. The restaurants in the area offer convenient business hours.

___ Strongly Agree


___ Agree

___ Neither Agree nor Disagree

___ Disagree

___ Strongly Disagree

___ Don’t Know
38. Which of the following types of RESTAURANTS do you think should be added (either because they are not currently available or are in short supply) in the Downtown Sierra Vista area (main gate of Fort Huachuca to 7th Street)? Please check all that apply.
___ All day breakfast
___ Pizzeria


___ American

___ Seafood
 

___ B-B-Q

___ Sports Bar &
___ Bagel shop

           Restaurant

___ Bar & Grille

___ Steakhouse

___ Burgers

___ Sushi
       
___ Casual dining
___ Thai

___ Chinese

___ Vietnamese
___ Deli/Sandwich shop
___ Other
___ Diner 

        (Specify):________
___ Family dining

___ Fast food

___ Fine dining 

___ Fried chicken

___ German

___ Health food

___ Indian

___ Italian

___ Japanese

___ Korean

___ Mexican

39. Which of the following products/services do you think should be added (either because they are not currently available or are in short supply) in the Downtown Sierra Vista area (main gate of Fort Huachuca to 7th Street)? Please check all that apply.

___ Acupuncturist


___ Apartments for rent 


___ Antiques


___ Aromatherapy 


___ Art gallery


___ Astrologer 

___ ATM


___ Auto parts


___ Auto rentals


___ Auto radios and stereos


___ Award and trophy shop


___ Baby products


___ Bakery 


___ Barbers


___ Beauty salons and services


___ Beauty supplies


___ Beer brewing equipment


___ Bed and breakfast


___ Bicycle rental

___ Bicycle sales and repair


___ Billiard and pool parlor


___ Books (New)


___ Books (Used)


___ Bowling


___ Camping equipment

___ Check cashing services 


___ Child care center


___ Children’s apparel


___ Church (Specify):_________________

___ Cigar shop

___ Cocktail lounge 


___ Coffee shop


___ Coins and collectables


___ College extension campus


___ Comic books


___ Computer sales and service 


___ Computer training


___ Conference/Meeting facilities 


___ Consignment store

___ Convenience store

___ Credit counselors  


___ Dance instruction


___ Dating service


___ Desktop publishing


___ Dietician

___ Dry cleaning and alterations 


___ Electronics sales and repair


___ Eyeglasses and eye care

___ Fabrics (sewing/quilting) 


___ Fax services

___ Florist

___ Furniture (New)


___ Furniture (Used)


___ Gift shops

___ Groceries


___ Gun sales and services 


___ Gym/Fitness center 


___ Hardware/Tools


___ Health food/nutrition store 


___ Hobby & craft supplies 


___ Home improvement & décor


___ Homeopaths 


___ Hotels/Motels 


___ Ice cream parlor 


___ Internet café


___ Investment advisors 


___ Jewelry 


___ Leather goods 


___ Liquor sales


___ Lingerie 


___ Martial arts instruction 


___ Mail Boxes (private, non-post office)

___ Massage parlor


___ Men’s apparel


___ Military surplus


___ Mini-golf


___ Money transfer service


___ Mortgage brokers


___ Motorcycle rentals


___ Motorcycle repair


___ Motorcycle sales 


___ Movie Theater

___ Musical instruments


___ Music lessons 


___ Music & video sales (CD/DVD)

___ Palm reader


___ Party supplies 


___ Pawn shop


___ Pets and pet supplies


___ Parcel delivery (private, non-post 

           office)


___ Photographic equipment/repair


___ Portrait studio


___ Post Office


___ Real estate agency


___ Shoes


___ Small appliance sales/repair


___ Sporting goods


___ Sunglasses


___ T-Shirts (novelty)


___ Tanning booths


___ Tattoos/Body piercing 


___ Theatre/Performing arts


___ Thrift stores


___ Toys and games


___ Travel agency


___ Video arcade


___ Video rental 


___ Western apparel


___ Window tinting

___ Women’s apparel     


___ Other (Specify):__________________
40. What are the top 3 sources you use to find out about community information? (Please number your responses 1 through 3, with 1 being the most utilized source)

___ Sierra Vista Herald


___ Fort Huachuca SCOUT


___ Mountain View News


___ Other newspaper 
  
  
___ Commanders Access Channel 
(97) 
___ Local Radio


___ Local Television


___ Phonebook


___ City of Sierra Vista website


___ Fort Huachuca website


___ Bulletin boards



___ Email notification


___ Flyers


___ Signs


___ Word of mouth


___ Other (Specify):__________________
41. What suggestions do you have for the CITY OF SIERRA VISTA to better serve you and your family?_________________________________________________________________________________________________________________________________________________________________________________________________________________________________
_____________________________________________________________________________

_____________________________________________________________________________
42. What suggestions do you have for the BUSINESSES IN DOWNTOWN SIERRA VISTA (main Gate to 7th Street) to better serve you?______________________________________________
_______________________________________________________________________________________________________________________________________________________________________________________________________________________________________

_____________________________________________________________________________
43. What SUGGESTIONS do you have for FORT HUACHUCA to better serve you? __________ _______________________________________________________________________________________________________________________________________________________________________________________________________________________________________

_____________________________________________________________________________

This survey was created by a cooperative effort of Fort Huachuca, the City of Sierra Vista, Cochise College Center for Economic Research, and the Army Office of Historical Properties and National Trust for Historic Preservation.

------------------------------------------------------- Cut or Tear Here -------------------------------------------------





Rank/Name:
______________________________________



Address:
______________________________________



  
   
______________________________________



Phone:

______________________________________



Email:

______________________________________ 
Must be returned by September 30, 2004 to be eligible. Only one entry per person.
Instructions for Submitting Completed Surveys
Please submit the completed survey via one of the following methods:

- Deposit in one of the ACHP survey drop boxes conveniently located at the Post Exchange, Commissary, Jeannie’s Diner, or the VA Clinic in the basement of Raymond W. Bliss Army Community Health Center.
- Place in military unit distribution channels, address to:  ATZS-CDR, Attn: Holly Sickels, Heritage Partnership Program Manager
- Mail to:  
Commander 


US Army Garrison 



ATZS-CDR (Attn: Holly Sickels, HPPM)


2837 Boyd Avenue


Fort Huachuca, AZ 85613-7001   
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